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Pabouas mnporpamma aucuMIUMHB «WHOCTpaHHBIH s3bIK (AHIVIMICKHI)» Ul
ofyuaronuxcs 1o HampasieHHI0 noarotoBku 38.03.01 Dxonommka (ITpoduns: ®unaHcel H
KpPEIMT) cOoCTaBlieHa Ha OcHOBaHMM @DenepasbHOr0 rocyIapCTBEHHOro 00pa3oBaTebHOrO
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DKOHOMMKA, YTBEPXKAEHHOrO IpPHKa30M MMHHCTEPCTBA HAyKH H BBICIIEr0 0Opa3oBaHMs
Poccuiickoit ®@enepanuu ot «12» aBrycra 2020 r. Ne 954 (¢ u3m. u gon.), [Topsiika opranuzamuu
H OCYIIECTBIIEHHS 0Opa3oBaTeNbHON JEATENbHOCTH 110 00pa30BaTeNbHBIM IPOrpamMMam
BhICIIEro 00pa3oBaHUs — IporpaMmaM OakanaBpuara, MporpaMMaM ClEHATHTETa, IPOorpaMMam
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CT. penozaBaTeib kadeapsl

aHIJIMHACKOrO A3bIKa U1 ’
H9KOHOMHYECKHX CTELIMaTIbHOCTEH H. 10. lybpoBkuHa

PabGouas mporpamma onobpeHa Ha 3acefaHMd kadelpbl aHMIMHACKOTO f3bIKA JUIS 3KOHOMHYECKHX
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1. MECTO JUCHUITJIMHBI B CTPYKTYPE OBPA30OBATEJIbHOM ITPOI'PAMMEBI
1.1. TpebGoBanus K MpeABAPUTEIBHON MOATOTOBKE OOYYAIOMINUXCS, MPEAMICCTBYIOIIHE
Y COMYTCTBYIOIIME TUCUUILTUHBI, HA KOTOPBIX OCHOBBIBAECTCS U3yUYE€HUE JTAHHOM:
«Anrmiickuii s3e1k» Ha 0asze OI1 OCO.

2. OIMMCAHUE JUCLUITIIMHDBI

2.1. OOmas xapakTepuCTUKa

HaumeHnoBanue mokasaress 3HaueHue nokaszaresns
HazBanue oO6pa3oBaTeslbHON MPOTPaMMBbI 38.03.01 Dxonomuka (ITpoduns: OuHAHCH U
KpEIHT
[Iudp 1 Ha3BaHKE B COOTBETCTBUU C b1.5.M2.1 HOCTpaHHBIH SA3BIK
y4e0HBIM TUTAHOM
Yacthr 00pa3oBaTeIbHON MPOrpaMMBbl bazoBas (00Os3aTenpHas) 4acTh
KonnyecTBo 3aueTHBIX ¢AMHUIL / BCErO 4acoB 4144

2.2.  Pacnpenenenue 4acoB 1o opMaM U nepuoaaMm o00y4eHus

OO6111ee KOJUYECTBO YaCOB
Dopya 3 § CaMOCTOS-
5/ | © | nmekiu- | nabopa- | MpaKkTH- | TEIbHOM dopma
00yueHus 2| 2 BCEro
3 | OHHBIX | TOPHBIX | YECKUX | paboOTHI + KOHTPOJIS
KOHTPOJIb
Ounast 1 — - 34 38 72 3a4eT
Ounas 1 2 - - 34 38 72 JK3aMeH
Ounasi, Bcero - - 68 76 144
OuHO-3a04YHas 1 1 - - 10 62 72 3a4er
OunHo-3a04Has 1 2 - - 10 62 72 JK3aMeH
OuyHo-3204Has, 3 3 20 124 144
BCETO

3. LEJM JUCIUTUIMHBI

Henbs nucuumiuubbl «IHOCTpaHHBIM S3BIK» — MPUOOpPETEHHE CTYIEHTAaMU HaBBIKOB U
YMEHUH B Pa3iIW4HbIX BUAAX PEUYEBOM M NMUCBMEHHOW IEATEIBHOCTH, KOTOPBIE HA OTIEIbHBIX
JTanax A3bIKOBOM IOArOTOBKM IIO3BOJIAKOT HCIIOJIB30BATh HHOCTPAHHBIM S3BIK Kak B
npodecCHOHATBLHON U HAyYHOU e TETbHOCTH, TaK U AJIs Lielel JaibHelero camoo0pa3oBaHus;
pazButue oO0mel u NpodecCHOHATbHO-OPUEHTUPOBAHHON KOMMYHHUKAaTHUBHOW — SI3bIKOBOM
KOMIIETEHIIMH CTYJEHTOB, YTO CIEJIAeT BO3MOKHBIM 3P PEeKTUBHOE 00IIEHHE B Chepe SIKOHOMUKU
u Ou3Heca.

4. KOMITETEHIN OBYYAIOIMEI'OCA, @OPMUPYEMBIE B PE3VJIBTATE
OCBOEHMA KOMIIOHEHTA OBPA30BATEJIbBHOU ITPOI'PAMMEI, X NH/IMKATOPBI
N TINTAHUPYEMBIE PE3VIJIBTATBHI ObBYUYEHU A

4.1. KomnereHimn

VYK-4. CnocoOeH OCylIecTBIATh JeNOBYI0 KOMMYHHKAIMIO B YCTHOM M MHCbMEHHOMN
¢dbopMmax Ha rocynapcTBeHHOM si3bike Poccuiickoit @enepalii 1 HHOCTPAaHHOM(BIX) SI3bIKE(ax).

4.2. VuaukaTopbl KOMIETEHIIHHA

Komnerenuuu WNHaukaTopsl PesynbraThl 00y4YeHus
VYK-4. Cniocoben VK-4.1. Beibupaer na | YK-4.1.1. 3nHaer, Kak CcaMOCTOSTEIbHO
OCYILIECTBIIAThH roCyapCTBEHHOM HaXoAuTh MU 00pabaThiBaTh HH(POPMALHIO,
JIETIOBYIO A3BIKE PO U | HeOOXOUMYIO JUIs Ka4eCTBEHHOT' O




KOMMYHHKAIUIO B WHOCTPaHHOM(-BIX) BBITIOJTHEHUS aKaJeMHYeCKUX u
YCTHOU U SA3BIKAX npoecCHOHANBHBIX 337a4 W JAOCTHKCHHS
MUCbMEHHOU KOMMYHHKATHUBHO npohecCHOHANTBPHO 3HAYMMBIX LIeJiei, B T.U.
dbopmax Ha MpUeMJIeMbIe CTHUJIb M | HA MHOCTPAHHOM SI3BIKE.
roCy/1apCTBEHHOM CpeacTBa VK-4.1.2. 3Haer MeTOmbl M CHOCOOBI
s13bIKe POCCUIICKON | B3aUMOJICMCTBUS B | IPUMEHEHUS nH()OPMAIIMOHHO-
denepanuuu u OOIICHUM C JENOBBIMH | KOMMYHUKAIIMOHHBIX TEXHOJIOTHIA IJIst cOopa,
WHOCTPaHHOM(BIX ) napTHEPaMH. XpaHeHHus, 00paOOTKH, NPEICTaBICHUS U
A3BIKE(AX). nepegayd  MHGOpMAIMM B CHUTYalHUsAX
aKaJeMHYecKoro U  Mpo¢eCcCHOHATBHOTO
B3aMMOJICHCTBHS.
YK-4.2. Bener .
A VK-4.2.1. 3HaeT HOpMBI TUCBMEHHOW PEYH,
JIEJIOBYIO MEPENUCKY Ha .
MPUHSATHIE B TPOGECCHOHATBHON CpeIe.
roCyJJapCTBEHHOM
VK-4.2.2. YMeeT BeCTH JICTIOBYIO MEPEMUCKY
A3bIKE P® u
Ha TOCYIapCTBEHHOM si3blke P® wu/unm
MHOCTPaHHOM(-BIX)
UHOCTPAHHOM SI3bIKE.
A3BIKAX.
YK-4.3. Ymeer
VYK-4.3.1. CocraBusier, peaakTHpyeT Ha
BBIMIOJHATh  TEPEBOJ
rOCyIapCTBEHHOM  si3bike  P®  w/wnm
PO eCCUOHATBHBIX
UHOCTPaHHOM S3BIKE, BBITMOJHSET
TEKCTOB c o
KOPPEKTHBIH MePEeBOJ] ¢ UHOCTPAHHOTO S3bIKA
MHOCTPAHHOTO(-bIX) Ha .
. Ha TOCYIapCTBEHHbIM s3bIKk PO wu ¢
rOCy/1apCTBEHHBIH A3BIK
PD u o | TOCYZapCTBEHHOrO SI3BIKA PO Ha
UHOCTPaHHBIN A3BIK pa3IMYHBIX
roCyJ1IapCTBEHHOT'O
aKaJeMUYeCKnX U NpodecCHOHATBHBIX
SI3BIKA PO Ha
. TEKCTOB.
WHOCTPAHHBIN(-bIE).
5. [TPOT'PAMMA JJUCHUITJIMHBI
Tewmbl Kpatkoe conepxanue TeMbl

ConepxarensHbiii Moaysb 1. Relations with Clients and Colleagues

Customer service. Customers. "Company- client” relations. Company

Tema 1, loyalty. Meeting new people. Greetings. Word partners. Direct and
Customers T .

indirect questions.

Description of companies. Goods and services, offered by companies.
Tema 2. Autobiography. Profession. Position. Responsibilities. FT Graduate
Companies Training. Word-building. Present Simple vs Present Continuous. Third

person singular. Formal letters. Making offers.

Trips, business trips. Meeting foreign colleagues. Processing order

(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues
Tema 3. and clients. Countries, nationalities. Social conventions and cultural gaps.
Travel Management style in other countries. Adjectives of nationality. Past

Simple vs Present Perfect. Avoiding repetition. Presenting information

about companies. Introductions and socializing.

ConepkarenbHblii Moayib 2. General Business Routines

Troubleshooting. SWOT analysis. Company. structure. Changes in

Tema 4. companies, results, achievements. Work with clients and personnel

Troubleshooting

Synonyms. Past Perfect. Making recommendations. Giving business
advice




Tembl KpaTkoe conepxaHue TeMBbI

Tema 5. Formation of a company, basic landmarks and directions of its

Company development. Past Simple: regular/irregular verbs. Adjective and noun

History patterns. Sequencing ideas. Giving presentations on company histories.
Purchase and sale. Formation of income. Retail and wholesale trade.

Tewma 6. Methods of sale. Retail outlets. Bar codes. Packaging and marking. Word

Retailing groups. Definite, indefinite, zero articles. Defining relative clauses.
Market research and discussion.

ConepskaTenbHblid MOIYIIb 3. Business Environment
Goods and services. Advertising products. Marketing. Market research.
T Goods promotion. Customer’s profile. Target audience. Advantages and
ema 7. .

Products dlsadvant_ages of produpts._ Product features (USP_S). Famogs prands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.

People — the main asset of a company. Skillful management — guarantee

Tema 8. to a successful business. Different styles of management. Manager’s

People aspects of work. Managing employees. Word building. Forms expressing
future. Talking/writing about your job. Action planning career objectives.
Business environment. Factors affecting the business. development.

Eel\;'ange:ss Business climate. The Big Mac Index. Performance of the company.

usi

Clauses of contrast. Modal verbs. Scale of probability Describing trends:

environment interpreting graphs. E-mail. Business letters

Copepxarensubiii Moayib 4. Results and Achievements

Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and

Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock

Finance exchanges. Conditional sentences. Transitive and intransitive verbs, word
partners. Rephrasing and exemplifying. Linking words of cause and
effect. Discussing companies’ financial decisions.

Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &

Corporate Infinitives Constructions both...and, either...or, neither...nor.

responsibility Negotiation.

Tema 12 Global competition. Globalization. Perfect tenses.

Competition CV, Interviews

6. CTPYKTVYPA U COAEPXXAHUE JUCHHUIIIMHBI

6.1. ®dopma oOyuenwus — ouHas, Kypc — 1, cemectp — 1

HaumenoBanust pa3aenoB u Tem Kosmiectso wacos
P Jlexir. \ JlabGop. \ [Tpakr. \ CPC+K \ Bcero
ConepxarensHblii Moaysb 1. Relations with Clients and Colleagues
Tema 1. Customers — — 6 6 12
Tema 2. Companies — — 6 6 12
Tema 3. Travel — — 5 7 12
ConepkarenbHbiii Moaynb 2. General Business Routines
Tema 4. Troubleshooting — 6 6 12
Tema 5. Company History — 5 7 12
Tema 6. Retailing — 6 6 12
NTOI'O 3A CEMECTP — 34 38 72




6.2. ®opma oOyueHust — ouyHas, Kypc — 1, cemectp — 2

KomnunuectBo uacoB

Hanmenosanmsi pasaeios n Tem Jleku. | Jlabop. | [Ipakr. | CPC+K ‘ Bcero

ConeprkaTenbHblid MOIYIIb 3. Business Environment

Tewma 7. Products — — 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment — — 5 7 12
ConepxkatenbHbii Moayib 4. Results and Achievements
Tema 10. Finance — — 6 6 12
Tema 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
HNTOI'O 3A CEMECTP — — 34 38 72
HNTOI'O 3A KYPC — — 68 76 144

6.3. ®opma obydenust — ouHO-3a04Has1, Kypc — 1, cemectp — 1

KomngectBo yacos

Hanvieronanus pas/eios 1 rem Jlexir. \ Jlabop. \ [Tpakr. \ CPC+K \ Bcero

ConepxarenpHbliii Moaysb 1. Relations with Clients and Colleagues

Tema 1. Customers — — 2 10 12
Tema 2. Companies — — 2 10 12
Tema 3. Travel — — 1 11 12
ConepkarenbHbiii Moayib 2. General Business Routines
Tema 4. Troubleshooting — 2 10 12
Tema 5. Company History — 1 11 12
Tema 6. Retailing — 2 10 12
HNTOI'O 3A CEMECTP — 10 62 72

6.4.®opma oOyueHus — 04HO-3a04Has, Kype — 1, cemectp — 2

KomnunuectBo uacoB

Hanvieronanus pas/eiios 1 rem Jlexir. ‘ Jlabop. ‘ [Tpakr. ’ CPC+K ‘ Bcero

CopepskarenbHblii MoayJib 3. Business Environment

Tema 7. Products — — 2 10 12
Tema 8. People — — 1 11 12
Tema 9. Business environment — — 2 10 12
Coaepxarenbhblii MonyJib 4. Results and Achievements
Tema 10. Finance — — 2 10 12
Tema 11. Corporate responsibility — — 2 10 12
Tema 12. Competition — — 1 11 12
NTOI'O 3A CEMECTP — — 10 62 72
NTOI'O 3A KYPC — — 20 124 144

7. OLEHOYHBIE MATEPHAJIBI (CPEACTBA) UL TEKYIIEI'O KOHTPOJIA
YCIIEBAEMOCTHU, IPOMEXYTOYHOU ATTECTAIIUU

7.1.  KoHTposbHBIE BOIIPOCHI.
OBPA3EL] 3AIAHUSA ITPOMEXYTOUYHOI'O KOHTPOJIA

I. Listening
Listen to the person telling about the company Gucci. Choose the correct answer.
1. Gucci produces a. luxury goods b. cheap goods
2. It was founded in a. 1912 b. 1921
3.The company’s trademark has a. blue and red stripes b. green and red stripes

4. The company has a. 300 stores b. 3000 stores
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5. It’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
I1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.
9. The action or business of promoting and selling products or services, including market research
and advertising.
10. Customers return to a company to buy more of its products or services.
11. A company that sells or offers the same type of product or service.
12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.
[1l. Grammar
1. State if the indirect questions are Wrong or Correct.
14. Could you tell me if you work in sales?
15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?
17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?
19. Could you tell me where the bank is?
2. Choose the correct tense form (Present Simple or Present Continuous).
20. She ... for a big multinational.

a. works b. is working
21. This month our company ... new employees.
a. recruits b. is recruiting
22. At present we ... for a new marketing strategy.
a. look b. are looking
23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving
24. 1 always .... with this supplier.
a. deal b. am dealing
25. Currently our company ... a new service.
a. promotes b. is promoting
26. We always ... goods on time.
a. deliver b. are delivering
27. This year our competitor ... fast.
a. expand b. is expanding
IV. Reading

Read the text and decide if the sentences are True or False.
McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and
serves 47 million customers a day. The company employs over 1.5 million people.

With its headquarters in Illinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service
System" which started the modern fast-food phenomenon.

When consumer tastes change, the company develops, expands and launches its new menus
with salads, fish, smoothies, fruit.


http://www.oxforddictionaries.com/definition/english/promote#promote__9
http://www.oxforddictionaries.com/definition/english/product#product__3
http://www.oxforddictionaries.com/definition/english/include#include__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems
http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie
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Another key to the company’s success is good customer care, marketing and advertising
strategy.

28. McDonald’s is the first multinational in the world. TIF
29. The company has the biggest number of hamburger restaurants in the world. TIF
30. It gives jobs to 3 million employees. T/IF
31. The nationality is American. TIF
32. The company started as a food shop. T/IF
33. McDonald’s was the first who launched the service system used today. TIF
34. The company changes its menus to satisfy customers’ needs. T/IF
35. The company uses successful promotion strategy. TIF

Kputepuu orieHuBaHUs 3a1JaHUST IPOMEKYTOUYHOTO KOHTPOJIS
MaxkcuMaibHas o0mas cymMmMa OajliIoB, KOTOPYIO MOXKET IMOJIYYHUTh CTYJEHT, YCICITHO
BBITIOJTHUB BCE BUJIBI 33JJaHHIA, COCTABIISET 35 0aioB, eciiu UTOroBas (popma KOHTPOJIS — 3a4erT.
7.2. Tembl UHIUBUIYATbHBIX 32 IaHUM
NunuBuayanpHble 3agaHus MO JAUCHUTUIMHE «HOCTpaHHBINA S3BIK» 3aKITIOYAIOTCS B
BBINOJIHCHUH TBOPYECKO-aHATMTUYCCKHUX 3a/IaHUH 110 CIICTYIOIIUM TeMaM:

Tema 3ananue Hean
npoBectd SWOT ananus | 3akperuieHue JEKCUKH O
. . NpEeANPUITUS Ha | TeMe npuodpereHue
Troubleshooting | SWOT analysis peaIp ’ pHOop
OCHOBaHUU JAHHBIX | HABBIKOB MIPOBEACHUS
CTaTHCTUKH SWOT -ananu3za
3aKpEIUICHUE JIEKCUKH IO
TEeMe, npuodpereHue
Company Presentation on | caenarb MPE3CHTAIMIO | HABBIKOB TMOJTOTOBKUA M
histor history of a|mo wmcropuu H3BECTHOrO | MPOBEACHHMS
y famous company OpeH1a Ui KOMIaHUU NPE3CHTAH 110 HCTOPUH
U3BECTHOTO OpeHaa Wiu
KOMITAaHUH
Essay 3aKpeIUIeHUE JIEKCUKH 110
“ .o HalMcaHUe 3cce Ha TEMY
Traditional 9 TEME, npuodpereHne
- . . «TpaguuuoHHBIN
Retailing shopping vs online HaBBIKOB
. HIOMMUHT VS TOKYIIKH .
shopping: pros . apryMeHTHPOBAHHOMN
v OHJIAMH: 33 U IPOTUB)
and cons JUCKYCCHUH
3aKpeIUICHUE JIEKCUKH IO
TEeMe, MIPUOOPETEHUE
Product clenath  MPE3CHTAIHIO PHOOP
Products . HaBBIKOB IIOJTOTOBKU U
presentation HOBOI'O IIPOJIYKTa
MIPOBEICHUS
MIPE3CHTAINH NPOJTYKTA
7.3. OBPA3EIL COAEPX)KAHMA 5K3AMEHAILIMOHHOI'O BUJIETA.

[Tporpamma BeIcIIEro o0Opa3zoBaHus
Hanpanenne noaroToBku
[Tpoduns moAroTOBKH

®opma 00yueHus

Cemectp

Hucuunimna

[Tporpamma GakanaBpuaTa
38.03.01 DxoHOMHMKA
@DuHAHCHI U KPEIUT
OvyHas, 0OYHO-3a09Has
BTOPOU

HNHOCTpaHHBIN A3BIK

DK3aMeHaIMoOHHbINA OueT No
1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.
3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for
the correct answer.



4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market

e Considering different ways of penetration

e Type of the product

5. Writing. Write a letter on the given input.

VTBepkIeHO Ha 3aceiaHuM Kadeapbl aHIIMHCKOrO fA3bIKa JUISI SKOHOMMUYECKUX
CIIELUAJILHOCTEN

[Ipotokon Ne ot « » 20

3aB. kadenpoii K.(.H., mon. D.P. bparuna DK3aMEHATOPBI:

B ciyuae BeneHus ydyeGHOro mpolecca ¢ UCHOJIb30BAHUEM 3JIEKTPOHHOIO OOY4YEeHHS U
JUCTaHIIMOHHBIX O6pa3OBaT€JILHBIX TCXHOHOFI/If/’I, COACPpIKaHUC OmiIeTa MOXET OTIMYATHCS OT
IPUBEJEHHOTO.

Kpurepun onieHnBaHus 3K3aMEHALIMOHHOTO 3a1aHUS

Tun 3aganus Kpurepuu oneHku basbl
3aganusg 1no | Tunm 3amaHus: MHOXKECTBEHHBbIM BblIOOp, 34 Bompoca,
rpaMMaTUKE U | KaX/blil paBUiIbHBINA 0TBET cuictasiseT 0,5 Oamna: 17
JIEKCHKE 34 Bompoca * 0,5 6amia
Hroro 17
[Tucemennoe | CooTBeTCTBHE CTPYKTYpE 05
3a1aHne CootBercTBHE 00BEMY 0,5
Coneprxanue/o0miee HHGOPMAIIMOHHOE HATIOJIHCHHE 1
CooTBeTcTBHE CTHIIIO 1
I'pammaTuyeckas ¥ JICSKCUUECKasi MPaBUIIbHOCTh 1
Hroro 4
Yrenue Tun 3amaHus: MHOMKECTBEHHBIH BBIOOp, 8 BOIPOCOB,
Ka)KIbI IPABUJIbHBIN OTBET cocTaBiseT 1 Oam:
8 Bompocos * 1 Oamn 8
Htoro 8
AynupoBanue | Tun 3anaHus: MHOXXECTBEHHbIH BbIOOp, 6 BOMPOCOB,
Ka)KIbIH IPAaBUJIbHBIN OTBET cocTaBiseT 1 Oam:
6 BompocoB* 1 Gan 6
Hroro 6
I'oBopenue | IlonHoTa BhImosHEHUs 3aaanus (task completion) 2
BbeictpoTa peun/cBoboHOoe Biagenue (fluency) 1
['pammaTHuecKkas U JeKCH4ecKas MpaBUIbHOCT (accuracy) 2
Hroro S
Bceero 3a sk3ameH 40

8. PACIIPEJEJIEHUE BAJIJIOB, KOTOPBIE I[TOJIYVUAIOT OBYYAIOIINUECA

OOmiast oneHKa 3HaHMM O0yYaromuXcs Mo AUCHUIUIMHE MpoBoauTcs mo 100-0ammbHOM
HIKaJe HUCXOJs M3 MaKCUMyMa, MPHUBEACHHOTro B Tabiuiue Huxe. OpraHuzallioHHO-ydeOHas
paboTa B ayMTOPUH OIIEHWBAETCS HAa OCHOBE TAKUX KPUTEPUEB KaK IMOCELIAeMOCTb 3aHSATHH,
CBOEBPEMEHHOE M KaueCTBEHHOE BBIMIOJIHEHUE JOMAIIHUX 3aJaHHUi, aKTUBHOCTh BO BpeMs
NPOBEICHUS JIEKIIMOHHBIX M MPAKTUYECKUX 3aHATHH (ydacTHe B OOCYXKIACHHUM TEKYIIEero U
IpPOIIEHHOr0 MaTepuaia, peleHne 3a1a4 1 T.11.).
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8.1. Cemectp 1

Conepxarenburie Bua pabotsl bamer
MOJTyJIN
Opraau3annoHHO-y4eOHas padoTa CTyIeHTa B Ay IMTOPHH 25
CamocrosiTenpHas padoTta 20
1-2 NunuBuayansHas pabora 20
[TpomMexyTouHas KOHTpOJIbHas paboTa 35
OO01Hii UTOT 3a CEMECTP 100
8.2. Cemectp 2
Conepaxarenbhbic Bua pabotsl banasr
MOTyJIN
Opranu3anroHHO-y4eOHas padoTa CTyIeHTa B ay IUTOPUU 20
CamocrosiTenpHas padbora 20
34 NunuBuayansHas pabora 20
DK3aMeH 40
OO0mwmit uTor 3a ceMecTp 100

CooTBeTcTBHE 0AJITI0B OLICHKC

Or1eHKa 10 NATHOAILHOM IIKaJIe
KomnunuectBo 6annoB "
s 100 ECTS | Dx3amen, nuddepeHIpOBaHHBIN 3auer
3a4eT

90-100 A OTJINYHO 3a4TEHO
80-89 B 3a4TEHO
75-79 C Xopotio 3a4TEHO
70-74 D 3a4TEHO
60-69 E yJIOBJICTBOPUTEIIEHO aTTemo
35-59 FX HE 3a4TEHO

0-34 = HEYJIOBIETBOPUTEIHHO 1o 339710

9. OBECIIEYEHUME OBPA30OBATEJIbHOI'O [TPOLIECCA JIA JIULL C
OI'PAHMYEHHBLIMU BO3MOXHOCTAMUA 3[IOPOBbBA 1 MTHBAJIN/IOB

B xoze peanu3zanuyu QUCIUILTAHBI HCIIOIB3YOTCS CIICTYIOIINE JTOTIOTHUTEILHBIC METOIBI
00y4eHus, TEKYIIEro KOHTPOJIsl YCIIEBAEMOCTH U MPOMEKYTOYHON aTTeCTalluu O00YyYarolIuxcs B
3aBUCHMOCTH OT UX WHIUBUIYAIbHBIX OCOOCHHOCTEH:

1) nmus crnenbiX U CIabOBUASAIIMX:

— JeknuA O0OPMIISIOTCS B BHJIE DJIGKTPOHHOTO JOKYMEHTA, JIOCTYITHOTO C TIOMOIIBIO
KOMIIBIOTEpA CO CTEeUaTIN3UPOBAHHBIM MPOTPAMMHBIM 00ECTICUCHUEM;

— IS BBITIOJTHEHHS 3aJIaHUsl MPH HEOOXOTUMOCTH IMPEAOCTABISICTCS YBEIUIHBAIOIICE
YCTPOMCTBO; BOZMOYKHO TaKKe UCIIOJIb30BaHHE COOCTBEHHBIX YBETUUMBAIOIINX YCTPONUCTB;

— TMHCHMEHHBIC 33IaHUST OPOPMIISIFOTCS YBEITUYCHHBIM MPHPTOM.

2) Ui TIyXHUX U CIa00CTBIIIAIIHX:

— JIeKIIMHA O(POPMITSIFOTCS B BHJIC DJIICKTPOHHOTO JOKYMEHTA;

— TMHCHMEHHBIE 33/IaHUS BBITIOTHSIOTCS HA KOMITBIOTEpE B TUChbMEHHOU (hopMme;

— 9K3aMeH MPOBOJIUTCS B MUCBMEHHOHN (JopMe Ha KOMITBIOTEPE; BO3MOXHO ITPOBEICHHE B
dbopMe TecTUpOBaHHUS

3) IS JIMII ¢ HAPYIIIEHUSAMH OIIOPHO-IBUTaTeIHLHOIO armapara:

— Jnekuuu oQOPMIISIOTCS B BHJIE DJIEKTPOHHOTO JOKYMEHTA, JOCTYIHOTO C TOMOIIBIO
KOMITBIOTEPA CO CIEeIUATN3NPOBAHHBIM IPOTPAMMHBIM 00ECTICUCHUEM;

— TMHCHMEHHBIE 33/IaHUS BBITIOTHSIIOTCS HA KOMITBIOTEPE;
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— 9K3aMeH U 3a4€T MPOBOJSATCS B yCTHOU (hOpMe MIIM BBITTOJIHSAIOTCS B TUCBbMEHHOM (popme
Ha KOMIIBIOTEpE.

[Tpu HEOOXOIUMOCTH MpelyCMaTPUBACTCS YBETUUYEHUE BPEMEHH ISl TIOATOTOBKU OTBETA.

IIponenypa  mpoBefeHHMs  HPOMEXKYTOYHOM  arrectauuu Uil OOy4aroIuXcCs
YCTaHABIMBACTCSI C Y4YETOM UX HMHIUBHAYAJIbHBIX TCUXO(PHU3MUECKUX OCOOEHHOCTEH.
[TpomexyTouHas aTTecTalysi MOKET IPOBOAUTHCS B HECKOJIBKO 3TAIIOB.

[IpoBenenue mpoueaypbl OLEHUBAHHUA PE3yJAbTaTOB OOy4YECHHs JOMYCKAaeTcss ¢
UCIOJIb30BaHUEM JAUCTAaHIIMOHHBIX 00pa30BaTeIbHbBIX TEXHOIOTUH.

ObecneunBaercs A0CTyN K WHPOPMAMOHHBIM U OMOIHOrpaduuecKuM pecypcaM B CETH
WutepHer Ui Kaxkaoro oOydaromierocs B (opMmax, aJalTUPOBAHHBIX K OIPAaHUYEHUSIM HX
3JI0pOBbsSI U BOCTIPUATHUS HHPOPMAITUH:

1) nmus crnenbiX U CIabOBUISAIIMX:
— B IeYaTHOU opMe yBETUUECHHBIM HIPUPTOM;
— B (hopMe 3IEKTPOHHOI0 JOKYMEHTA;

2) s TIYXHUX U CIIa0O0CTBIIAIIUX:

— B Ie4aTHoOH ¢opme;

— B (hopMe 3IEKTPOHHOTO TOKYMEHTA.

3) s 00yyaroUMXcs ¢ HAPYIICHUSIMU OMIOPHO-IBUTATEILHOTO arapara;

— B medaTHoOU ¢opme; B hopMe 3JIEKTPOHHOTO TOKYMEHTA.

10. MATEPUAJIBHO-TEXHUYECKOE OBECIHEYEHHME YUEBHOI'O I[TPOLIECCA

[IpakTuueckue 3aHATHS N0 IUCHUIUTMHE «IHOCTpaHHBIN S3bIK» MPOBOAATCS B yueOHOMN
ayJIUTOPUU JIJISl TIPOBEACHUS MPAKTUYCCKUX 3aHSATUH, TEKYIIETO KOHTPOJS M MPOMEKYTOUHON
arrectauuu (aya. Ne 210, r. Jonenx, yn. YemrockuHues, 1. 198a), ocHaIlleHHONW KOMILIEKTOM
yueOHoil mebenn Ha 20 TOCATOYHBIX MECT, KOMILIEKTOM pabouero Mecra IMpernoaaBaTels,
MarHUTHO-MAapKEPHOM JOCKOW, yueOHHMKAaMU U Y4YEOHBIMH TOCOOMSMH, ayauo U BHAEO
000pyI0BaHUEM, KOMIIBIOTEPOM C HHTEPHET-MOJKIIOUCHUEM, CKAaHEPOM M KOMHPOBAJIBLHBIM
YCTPOHCTBOM.

CamocrosiTenbHast paboTa CTYIEHTOB MMPOXOAUT B CICTYIONIUX MTOMEIIEHUSX:

— OubnmoTeka yHMBEPCUTETa, YKOMIUIEKTOBaHa y4eOHOI Mebenbto Ha 401 mocamouHoe
MECTO, pacroyioxkeHa 1o ajapecy r Jloneuk, npocrnekt ['yposa 1.6;

— yuTaIbHBIN 3271 Ne 1 nHOCTpaHHOU JUTEepaTyphl, YKOMIUIEKTOBAaH y4eOHOW MeOenbio Ha
34 mocaJgoYHbIX MECTa, OCHAIEH KOMITBIOTEPOM B KOMILIEKTE (1 WIT.), pacIoIoKeH 1Mo aapecy T.
Honernk, mpocmnekt ['yposa 1.6, ka6. 103;

- METOJIMYECKUN KaOMHET y4eTHO-(MHAHCOBOro (haKyiIbTeTa, YKOMIUIEKTOBAH yueOHOMU
MebOenpio Ha 35 MocalouHbIX MECT, OCHAIleH 4 KOMITbIOTepaMH C BBIXOJOM B ceTh MHTepHer,
pacmosioxen 1o anpecy r. Jloneuk, yi. Yemrockunies, a. 198a, aya. 105.

[Ipu peanuzarnuu mporpamMmbl AUCHUILTUHBI MOTYT HCIOJIb30BAThCS CIEAYIOIINE BUIbI
AIIEKTPOHHOT'O B3aMMOJEHCTBHSI MPEN0/1aBaTENb-CTY I€HT:

- HUCIOIB30BaHUE BUIECO YPOKOB;

- pa3MmelleHue Y4YeOHbIX MaTepuajoB B OOJauHbIX XpaHWIMIIAX MpernojaBaTeneil s
MCIIONIb30BaHUs CTYJIEHTAMH MIPH MOATOTOBKE K 3aHATHUSM;

- pacceUIKa IO 3JEKTPOHHOM MOYTE MAaTEepPUalOB W 3aJaHUN JJIS BBITIOJIHEHHS, TPOBEPKA
BBITIOJTHEHHBIX 3a/1aHUH;

- TOJJIePXKKA CTPAHWUYKH MPETOIaBaATEsI U TPYIIIT IPEI0AaBaTeIb-CTYACHTHI B COITHAIBHBIX
CeTsIX /Ui 00ecredeH s TEeKYIIET0 KOHTPOIIs paboThl CTYACHTOB.

[Tpu w3ydeHHH NTUCIUTUTHHBI MIPUMEHSFOTCS JJICKTPOHHOE OOYYCHHE W JUCTAHIIMOHHBIC
o0Opa3oBaTenbHbIC TEXHOJIOTHH.

C ucnonb3oBaHHEM  pecypcoB  MIATGOpPMbl  AMCTAHIIMOHHOTO  OOpa30BaHUS
OCYIIECTBIISICTCS TEKYIIMHA KOHTPOIb 3HAHWUN OOy4arolmIMXcs Ha OCHOBE TECTUPOBAaHUSA U
MIPOBEPKHU PE3YyJIbTATOB CAMOCTOSTENILHON paObOTHI.
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11. PEKOMEHIAYEMAA JIUTEPATYPA

11.1. OcHoBHas nuTepaTypa

1. Economics for beginners: understanding the basics. 3aganus ans ayauropHo# u
camocTosiTennbHOW paboTbl Kk yueOHuky “First Insights into Business” s CcTyJeHTOB
YKpPYNIHEHHON rpynnbsl  HampaBieHuss mnoAarotoBku 38.00.00 skoHOMHMKAa U yIIpaBJICHHE.
[DnexTponnsiii pecypc] / JI.B. Emenko, M.M.ITucapesckas, O.P.bparuna. — fonenx: 'OY BITO
«Jlonenkuit HarmoHAIBHBIN yHUBEpcUuTETY, 2020 — 270cC.

2. 3amaHus A1 MPOMEXKYTOYHOTO KOHTposisi K yueOHuky «First Insights into
Business» m1s cTyieHTOB 1-2 KypCOB SKOHOMHUYECKHX CIICIMAIBHOCTEH [ DIeKTPOHHBIN pecypc]
[2.P. bparuna, JI.B. Emenko, M.M. Ilucapesckas. — Jloneuk: ['OY BIIO «JloHernkwuii
HallMOHAJIbHBIN YyHUBEpcUTeT», 2017. — 56¢.

3. VY4yeOHble MaTepuanbl Uil ayIUTOPHOM M CaMOCTOSATENBHOW paboThl 10
aHTJIMMCKOMY SI3bIKY TIpodeccroHanbHOro obmeHus s ctyneHtoB [-II kypcoB nHeBHOW u
3a09HOU opmbl 00yueHust [Dnexkrponuslii pecype] / U.YO. y6poBkuna, J[.d. MycraeBa —
Honeuk: 'OY BIIO «/loneukuii HanimoHanbHbIN yHUBEpcUTeT», 2017 — 275¢.

4. Robbins, S. First Insights into Business: Students' Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.

5. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /
P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

6. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

11.2. lomonHuTeIbHAS JTUTEPATYPA

1. Meronuueckue peKOMEHIANK 110 OPTaHU3aMy MTPAKTUYECKUX 3aHSATHI CTYICHTOB
HECTICIMAIBHBIX (PaKyJIbTeTOB 1O auciuiuinHe "MHOCTpaHHBIA S3BIK" (AaHTJIMIACKUAN, HEMEIKHUI)
[DmexTponHsIi pecypc] / coct.: D. P. bparuna u np. — lonerk: 'OY BIIO «JloHetkwii HAITMOHATHHBIHN
yHuBepcute, 2016. —39c¢.

2. Metoanyeckue yKa3zaHUs 110 OpraHU3aIlMyd CaMOCTOSTENILHOW PabOThI CTYJCHTOB
HEeCTeIHAbHBIX (PaKyIbTETOB MO AUCHUIIINHE «THOCTpaHHBIN S3bIK» (QaHTTUICKUHN, HEMEIKUH,
ucrnanckuit) [Dnexktponublii pecypc] / coct.: JIL.B. Emenko u np. — Houeux: 'OV BIIO
«JloHeukuit HaMOHaNIbHBIN yHUBEpcUTET», 2016 — 70c.

3. Mromnep, B.K. CoBpeMmeHHBIN aHTIIO-PYCCKHM, PYCCKO-aHTJIMHCKHIA CJIOBaph:
120000 cnoB / B.K. Mromiep — Mocksa: [lom. XXI Bex: PUITOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley.
— New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + aiekTpoH.
ont. quck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text] /
S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

12. NHOOPMAILIMOHHBIE PECYPCHI

1. HauunonanbHast 3JICKTPOHHAsA Onodamorexa (H9b): dbenepanbHas
rocyaapcTBeHHas umH(popMaimonHas cucrema / MunucrepctBo KynbTypel P®; Poccwuiickas
rocyaapcTBeHHas Oubnnoreka. — Mocksa, 2019- . — URL: https://rusneb.ru/ (nara obpamenus:

01.09.2023). — PexumM jgoctymna: cBOOOIHBIN, moanucka. HeoOxoqima ycTaHOBKA MTPOrPaMMHOTO
oOecrieyeHus. — TeKCT: AJIeKTPOHHBIH.


https://rusneb.ru/
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2. eLIBRARY.RU: nayunas snexkrponHas 6ubanoreka: cailT. — Mocksa, 2000- . —
URL: https://elibrary.ru (mara o6pamenus: 01.09.2023). — Pexkum mocTyma: s aBTOPU30B.
IIOJIb30BaTENe. —TEeKCT: dJIEKTPOHHBIMN.

3. Hayunas snextponHas Oubnmoreka «KubepJlenmnka»: caidt / Acconuanus
«OtkpeiTas Hayka». — MockBa, 2014- . — URL.: https://cyberleninka.ru/. — Pexum mocryma:
CBOOOIHBIN. — TEKCT: 3JEKTPOHHBIMN.

4. DNeKTPOHHO-ONOIMOTeYHAs cucremMa «Jlanb»: [caiT]. — URL:

https://e.lanbook.com (mara oOpamenus: 01.09.2023). — Pexum gocTymna: JUisi aBTOPHU30B.
[IOJIb30BaTeseH. — TEeKCT: 2JIEKTPOHHBIMN.

5. 9BC KOpaiit: snekTpoHHas OMOIMOTEYHas cucTema: cawT. — Mocksa, 2013. —
URL.: https://biblio-online.ru (mata oopamienus: 01.09.2023). — Pexxum octyna: Jiist aBTOPU30B.
nosb3oBaTesen. — TeKCT: 2JIeKTPOHHBI.

6. DjIeKTpOoHHO-0ubIuoTeunasi cucrema oI’y caiitr / ®I'BOY BO «loHl'Y». —

Hownenk, 2016- . — URL: http://library.donnu.ru/ (mara oOpamenus: 01.09.2023). — Pexum
JIOCTYTIA: CBOOOHBIN. — TEKCT: 37€KTPOHHBIM.
7. DyekTpoHHbII KaTajgor Hayunoit 6ubnumoreku Jlonl'Y: pasnmen caiirta / Hb

Houl'Y. — Tekcr: snexrponnsiit / DBC Joul'Y: caiit. — URL: http://library.donnu.ru/catalog/
(mata o6pamenus: 01.09.2023). — Pexxum qocTyna: MOUCK CBOOOIHBIH, SIEKTPOHHBIE TOKYMEHTHI
— 15 monb3oBarened JJonl'y.

8. duexTpounblii apxuB Jloul'Y: pa3aen caiita/ Hb Jlonl'Y. — TekcT: 37eKTpOHHBIN
// OBC HouIl'V: caiit. — URL: http://repo.donnu.ru/ (mata obpamenus: 01.09.2023). — Pexxum
JOCTyTa: CBOOOIHBII.

9. Caiit undpopmannonnoro areurcrsa The Economist [DsiekTponHslii pecypc]. —
URL: http://www.economist.com — Pesxum goctyna: cCBOOOIHBIA.

10.  Caiit undopmanmonnoro arenrctBa CNN [Dnextponnsiii pecypc]. — URL:
http://money.cnn.com/ — Pexwum qocTyma: CBOOOIHBIH.

11.  Caiit undopmannonnoro areHrcrsa BBC [Onekrponnsii pecypc]. — URL:

http://www.bbc.co.uk/news/world — Pexxum moctyma: cBOOOTHBIH.

12.  Caiit uadopmanronHoro areHTcTBa Euronews [Dnextponssiii pecype]. — URL:
http://ru.euronews.com — Pexxum 1ocTyna: CBOOOIHBIMH.

13.  Caiit undopmaimonnoro areurcrsa 1he Guardian [DiekTpoHHbId pecypc]. —
URL: https://www.theguardian.com/uk/business — Pexxum noctyma: cBOOOIHBIH.

13. ITPOTPAMMHOE OBECIIEYEHUE

1. Windows 7 PRO (xopnoparusHas nutier3us JJonl'Y Ne 46484614)

2. Microsoft Office (koprnopatuBHas aunen3us oY Ne 46472919)

3. Microsoft Visual Studio (suniensust mporpammbel Dream Spark 1st BRICIINX y4eOHBIX
3aBEJICHUN)

4. AntuBupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (nunensun GPL, Apache,
BSD n1s1 cB0G0JHOTO IPOrpaMMHOTO 00ECTIEYEHHUS ).
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